EHIEDAEMMPR

[ FAIEAEMMPR]

v A)=)T—F
- 2011 12ARAESRST -

AE R iE#E  ERIEAEMMPR




E#EAHEMMPR
HAEME

WAEEELM 201151218 ~12A8208 (H&T—42H:2011511A8)

BERERR (FUTILE) 2294 (RIZEF 1678 fFlk-ZE-2=v7:55%8 KSVJRRT7:74)
WEEHE - WEB7U T —b

BEREEEER AR T OV ERIARAEMMPR

RS

(BEXIG) [(MIRTA. BESAMSEIIHTLHMLEDLE. HIE. BMERADRAGERBICE S TSR RETDARITDONT, —DH A TLIEALY,
(M)A . BEIAICKRBATSEICEF LIz, Ao-8REFDODRNBITDONT, —DHZ TS,
(R A . RLEEBICHIZELEEELIEE ERICONT, —DHZ TESLY,
(EE#ESR) (MIBRELASNTOSIRAEOREL (ERE) ICDOWT. BTA. Fy4—h oV -E & RELEH. ERICDOVT, —DHA TS,
HXEEHWN-AE. BEMIZEVE-REFRILERE A,
(BT A . BERTRI2—(CR LTI RICET H1EHRIRME. FACELTRELERE—DHZ TS,
XEEHNLDEE REBER. RER~NDERICHTLHHERIZHELRE
[(FIFTA. KO8 —h o2 -TEERICEATAMNEHLEIIDONT. RERICESTLWARBEZEARMNIZEEZEE,
(MEAEHFR) (RIFTASMEN -, MELCEFTHEF-EIRIBOMRSDERSELZLANBRERZ TS,
(FMIaTAsmanfz. RESEFEFIRBEOMBEOFTMELZ TTFIL, <ERERE >
()RR . Ff=ICMYE-RAICET LB T MOERIEFD A LEHBLTEELVVARE—DHZ TS,
(RFF=ICEY B -ERICETIHMBOAFTICOVNTEZ AT HEDT R THA TS0, <EHERKRE >
[(F1RTA. SFEDHF-MRIZDN T, BAIRIZFZSI-MROBFERFK(CDONTI#HEHA TZELY,
(RRYPAZE) [MIERRT. SETIYERAOHENIVELEBSERRE, —DHZ TS,

(HE)] SRMERONFLER. RABE. 75— MEEEHFEBHERLEABETFAMNI =L TEH L TEVET.
Fo¥ 013, EfI100i%2RTL. 10842 BABENIIS0FIENFEAZBEL TRRLTEVET,
X HRMOHREEZ. AEAZTRLTEVET,
X NELEL RNABETFANII=VILTVBESD, TEAMNZI=OBEBREOM LICKY. BIBF—2ICBEOETHAHIET,

Copyright@Z#|EmZHZMMPR Medical Marketing Promotion Research



[EFFT R —F FTEREHKR)

2011118 EFIFFABESANLIEDOMEE . BE-BIEADOHRA ITRIBICESTLAREAE, T)UA (4.1%) AFbEL ROVTI 7Y+ TH1(3.2%) &6,

FERBRICE S LIz, mot=8 S 1lE. TREY—/31(5.1%) BmbE<. RWLVTIL LEI—R ] (3.2%) Hi#E<,

+ 20115118 . EFIEAFI4—DoEWNTE R REL (R I0ERIE. T7Lay I IT 250 L1(2.3%) AEbEL,
TR A—(ZIERIBE LA R &, T95E Yk (3.2%) AR EL. RWVTI7LOYY1(1.8%) HifE<,

- 201151178 BHEANS MU RESEMIRE (- HE) X [FRATSRABE I T—H A TE—=31(3.2%) DIEA T, [F=ICEY G- R MAEHE I TIE.
ERIZTIETENH DM, B ot=EN Motz Tz [RLARICHESFMR(BERZE) ITIE, 177145 —1(6%) hmIEL DVTIE—Z=#1(4.6%) h¥%i<,

- SREREROEENIYED EEFIBHARSIERERE. [93UF21(10.1%) B&RbBEL RNTIAIRE ] (5.5%) HiE<,

X2011F 12 ARAEIX. 2011F 11 A DEFRFAEDFHER T,

EB 2= 3 [3] RELEHR
EZQREVnEht, EiE. BMEADRZIHE SmU-RELEMBS(ERE-HE)
2011 E11ARE 201 14E12 AR 2011EE11 AAE 20115128 MAE
|z 122, e % : wag e ErN g HEE g Feoy [[:td HEE e Ba
1 4 9 3791 * yyH 9 41% 1 F—=# 11 45%1  + FRTFSREFE 7 32%
2 ISSYRE DN 6 o542 T FuLTR 71 32% 2 I—H4 10 4.1%|2 I—H4 7 3.2%
3 Al — 6 25%3 * KS/Ltuk 6 28Y% 3 MSD 6 2.5%(3 F—=H 7 3.2%
HElCHUSERRME X SASIYSRME—BESR
2011511 ARE 2011 12ARE 2011E11ARE 20TTF12AME
|z a4 s % : wag e E It nEE sy 215 | IR HEE ety )
1 ZE1—% 9 37%1 * =FiJ—\ 11 51% 1 I L 19 7.9%|1 7UtI+ 3 1.4%
2 DN e ] S 6 25%2 * < AFO—k 7 32% 2 7Ut7+ 13 54%[2 1+ FoHvyy 3 1.4%
3 1J1Jh 6 2543 ®* yuyh 6 28% 3 JILRISY 10 4.1%]3 JILRISY 3 1.4%
BRULERICHEEMR(RELSSE)
201111 ARE 201112 RE
g HEE Jieod 214 IE HEE el Ba
1 274 — 20 8.3%|1 274 — 13 6%
B DR R—E [ 2 =4 17 7%|2 =4 10 4.6%
2011511 ARE 201112 8A®E 3 FARATIRABE 14 58%[8 1T Meiji Seika Z7ILT 9 4.1%
Bz =4 eE E o3 LA exd EPS
1 THRR 6 osu1 ® 7PLOws 5 23%
2 AIE 1S 5 2142 W xS 5 923%
3 ZREI7 4 17%3 "M AHwHZR 4 18% [4) ZFEVNAE
RoA—|ZiESRIZHEL -5 50 BRMOHEDLVEC LB SERM
2011511 AERE 20114E12REA&E 2011 &1 ARE 201 1E12AAE
HIELSr C ok = i W o2 & I Wes i 214 |IEf: ez i i
1 - E I 7 20u1 W SHSPEwWR 7 32% 1 H5)F 20 8.3%|1 93UFw 22 10.1%
2 rS Ltk 5 21%l2  * FLOvwH 4 1.8% 2 IUESTS 16 6.6%|2 L ORA 12 5.5%
3 zLOowvs 4 17%3 ® 51 3 1.4% 3 FHRR 12 5%[3 73—)L 9 41%

Copyright@ Z#|EmZHZMMPR Medical Marketing Promotion Research



